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Social Media Tips and Tricks

Audience
Each community is different, but past experience 
and recent research suggests using the following 
social media venues for your audiences:

•	 Students: Twitter and Instagram
•	 Parents: Facebook
•	 Educators: Facebook and Pinterest
•	 Community Members: Twitter and Facebook

Remember, test what works for you and in your 
community to make the best choice about where 
to invest your social media efforts.
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Social Media Accounts to Follow

Don’t Forget - Media Releases

•	 Check that you have a media release for 
students before posting pictures or names on 
social media. (Link to sample media release 
is on 101.)

•	 Check with your district to see what their 
policies are; they may already have media 
releases on file.

•	 Have your students sign a media release, 
then file it and mark it in Compass (or keep a 
spreadsheet to track releases).

Facebook

•	 CollegeforTN
•	 Federal Student Aid
•	 Tennessee Student 

Assistance Corpora-
tion

•	 Tennessee’s Com-
munity Colleges

Twitter

•	 @CollegeforTN
•	 @FAFSA
•	 @TNHigherEd
•	 @TNFinancialAid
•	 @TNCommColleges
•	 @usedgov

GEAR UP TN on Social Media
Facebook

•	 GEAR UP TN Clai-
borne

•	 Haywood County 
GEAR UP TN

•	 GEAR UP TN- John-
son County Chapter

Twitter

•	 @GEARUPClaiborne
•	 @GEARUPHCTN
•	 @GEARUPMNPS
•	 @GearUpWC

http://avalaunchmedia.com/infographics/social
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Social Media Tips and Tricks
Content Tips

•	 Have some personality! People like to follow a per-
son, rather than just an organization.

•	 Make your posts very relevant to your audience. 
Talk about topics that relate directly to them.

•	 Recruit students and other educators for content 
ideas or to take pictures of what they’re doing. 

•	 To make posting pictures easier, have your stu-
dents sign a media release file and mark it in Com-
pass (or keep a spreadsheet to track releases).

•	 Ask questions that call for answers back (even 
brief ones).

•	 Use a contest, giveaway, or trivia questions with a 
prize.

Social Media Workout*

Daily

•	 Scroll through your social media feeds- what are 
people talking about?

•	 Respond to others who have interacted with you or 
talked about your work.

•	 Schedule posts with relevant content.

Weekly

•	 Bookmark potential articles to post.

•	 Reach out to your students/colleagues about 
upcoming events or happenings that should be 
mentioned on social media.

Monthly

•	 Measure your success by looking at analytics on 
Facebook, Twitter, and other social media sites. 
What posts were most popular? What got the most 
likes/favorites? What was shared or retweeted 
most?

•	 Based on your measurement insights, develop post 
ideas for the upcoming month.

*Adapted from Fenton Communications


